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Performance Task: Creating Earth+ Printed Marketing Materials

Summary

Students work in teams to create Earth+ printed marketing materials, test those materials with
members of their target market, and use them to promote an earth+ event.

The W's
Who: You and your Green Ambassador team...
What: ...will create and deliver earth+ printed marketing materials...
When: ...for your school's earth+ event, or for a different product, service or
action....
Where: ...on your high school campus, another school campus, in a local business,
or and/or around the community...
Why: ...to inform others about earth+ solutions and how they can be part of it.
Resources

* Earth+ Marketing Worksheet

» Earth+ Talking Points Worksheet

* Checklist for Effective Earth+ Printed Marketing Material

» Tips for Creating Effective Earth+ Printed Marketing Materials

» Earth+ Presentation or Activity Feedback Form

» Creating Earth+ Printed Marketing Materials Performance Task Assessment Rubric
» Earth+ Event Reflection Form

Step-by-step

1) With the rest of your class, fill out the "event" side of the Marketing Worksheet for your
earth+ event.

2) Talk to the event producers and the other teams to find out exactly who the printed
marketing materials are targeted to and what the goals are. Make a list of these and get
your list approved by the event producers and the teacher.



3) Fill out the Earth+ Marketing Worksheet for the printed marketing materials you are
going to produce.

4) Fillout the Earth+ Talking Points Worksheet for the materials.

5) Use the advice in Tips for Creating an Effective Earth+ Printed Marketing
Materials to create your materials.

6) Evaluation your materials using the Checklist for Effective Earth+ Printed Marketing
Materials, and improve them if you can.

7) Show your materials to at least three members of your target market, and get their
feedback using the Earth+ Presentation or Activity Feedback Form.

8) Summarize the audience feedback in a single document, and revise your materials.

9) Have your materials looked at by 4-6 people who are members of your target market. Ask
them what messages were communicated and note their answers. Summarize this
feedback in a report, and revise you materials if they did not communicate as you intended.

10) Distribute your marketing materials in an appropriate fashion, either prior to or at the earth+
event.

Assessment

1) Based on the feedback to your presentation, fill out the "student" column of the
Assessment Rubric for this performance task.

2) Fill out the Earth+ Event Reflection Form.

3) Give your teacher these documents:

» Marketing Worksheet Feedback forms
 Talking Points Worksheet » Summary of feedback forms

* Lesson planning form * Rubric

e Summary of results of the Reflection Form

lesson
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Earth+ Marketing Worksheet

For Event

For a particular element of the event

What is the form of the
communication? Media.

Event

Who do you want to
communicate with?
Market.

Why do you want to
communicate with these
people? Mission.

What do you want to say
to them? Message

How is investing time and
money in this marketing
communication the best
way to achieve our
mission with these
people? Most Effective.

How will you know if the
communication achieved
its mission?
Measurement.
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Earth+ Talking Points Worksheet

Overall Message:

Talking Point:
Support:

Talking Point:
Support:

Talking Point:
Support:

Talking Point:
Support:




Checklist for Effective Earth+ Printed Marketing Material
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Check the boxes that apply. If you do not feel that one of these aspects | Good | Excellent
of the material was either “good” or “excellent”, leave it blank.
You have consulted with those who will be using the marketing materials and a a
you know what’s needed.
Correct spelling, grammar a a
Vocabulary is strong and descriptive a a
The message and talking points are clear a a
It is clear how the reader can get the product or service or do the action that's | O a
being marketed.
The features of the product, service or action being marketed are clearly a a
explained
The benefits of the product, service or action being marketed are clearly a a
explained
All information presented is true. d a
The piece is easy to read, with good font selection and not too crowded with d a
text.
The piece is easy to understand for someone who is not already familiar with d a
the product, service or action being marketed. If complex technical
information is presented, it's in it own section.
Images used (graphics and pictures) are attractive and professional in a a
appearance.
Images used illustrate important aspects of the products, service or action d a
being marketed.
a a
a a
a a
a a

Use reverse side of sheet for comments.
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Tips for Creating Effective Earth+ Printed Marketing Materials

Preparation

1)

3)
4)

5)

Know your stuff. The more you know about the product, service or action that you are
marketing, the better you will be able to explain its features and benefits to your market.
KNOWING YOUR SUBJECT IS THE MOST IMPORTANT THING YOU CAN DO TO
CREATE EFFECTIVE MARKETING MATERIALS.

Know your market. In or to persuade someone to do something, you have to know what's
important to them. And in order to explain anything to anyone, you have to have an idea
how much they already know about it. To prepare to create any marketing material, it would
be very wise for you to sit down and talk to some representatives of your target market, and
ask them questions that help you to understand these things.

Understand your mission and message.
List out your talking points and how you will support each one.

Describe or sketch the graphics or images you want to use to support your talking points.

Creating the Presentation

Whatever software tool you use to create your printed marketing materials, there are a few
useful guidelines for making your presentation look good.

1)

Don't use a lot of different fonts. At most you want two—one for slide headings and one for
text. It's OK to use a few different sizes of the same font, though.

Don't fill the page with a lot of dense writing text. Leave lots of space.
Take the time necessary to find or create great pictures and graphics.

If your materials include technical information that not everyone is likely to understand, put
that into a separate section.

Test out your materials on members of your target market before you print a quantity of
them.



enambassadors  Earth+ Presentation/Activity Feedback Form

1. Yourrole: O Teacher: Q Press:
O Student: d  Government:
O Parent U Local business:
4 Other:

2. What are you evaluating?

4 Photo Story U Elementary Lesson O Printed Marketing U Fund-raising activity
U Documentary Script U Slide Presentation Material U The Entire Event
U Documentary Video a Game U Press release a Other:

3. If possible, get the name of one of the Green Ambassadors
responsible for the event/activity you are evaluating:

4. How do you rate this presentation/activity? U Excellent 4 Very Good a Fair Q Poor

5. What do you think is most effective about it?

6. What do you think could be improved?

(Please use reverse side if more room is needed or for other comments)

P Dpoaden Earth+ Presentation/Activity Feedback Form

1. Yourrole: O Teacher: Q Press:
O Student: d  Government:
O Parent U Local business:
4 Other:

2. What are you evaluating?

4 Photo Story U Elementary Lesson O Printed Marketing U Fund-raising activity
4 Documentary Script U Slide Presentation Material 0 The Whole Event
d Documentary Video a Game U Press release

3. If possible, get the name of one of the Green Ambassadors
responsible for the event/activity you are evaluating:

4. How do you rate this presentation/activity? 1 Excellent U Very Good U Fair Q1 Poor

5. What do you think is most effective about it?

6. What do you think could be improved?

(Please use reverse side if more room is needed or for other comments)






